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Report surveys more than family business owners across Europe, uncovering their continued confidence for the future.

But to truly understand what these factors of SEW mean to a family business, we have worked closely with
three Australian family business families to uncover more insight. Of course, statistics are very useful to paint
an overall picture. While family businesses create more than 70 percent of global GDP many say they find
their fundraising options limited. To discover more about the intergenerational differences in family
businesses, and the keys to success for the future, you can read our full report. Despite geopolitical concerns in
the UK, family businesses hold a continued confidence for the future. KPMG in association with
Mergermarket, surveyed family businesses about the types of investment they require, their investors of choice
and their previous experience of receiving investment from HNWIs or other family businesses. If you would
like any information on our family business consulting services, click here. Both of these traits are well
matched by investment in family businesses. You can read about their journeys with communication and
conflict, passing on wisdom, preparing for the future, and much more, in the report, and hear from them in
person in videos that you can click through to watch. SEW also links to the financial success of the business.
Over half of family business owners have increased staff numbers in the last 12 months, with a clear majority
mapping recruitment and training into strategic plans. While overall confidence is up across Europe, in the UK
confidence dropped from 83 percent in to 68 percent this year. With Brexit negotiations ongoing in the
backdrop, many UK family businesses continue to remain confident but are looking to the future carefully.
Banks have often been the prime source of funding for Family Businesses as private equity funding, according
to KPMG, often requires the entire business to be sold to maximize value in the event of an exit, and corporate
strategic partners often see any investment as part of a longer-term plan to secure full control. As a result of
these limitations, many family businesses may not be maximizing their growth potential. Those who have
done so rated their experience as generally positive. Respondents are capitalising on past growth and
reinvesting profits into the business. One of the key strategies for growth is embracing innovation. Other key
findings of the survey globally include: percent of HNWIs have previously invested in a family business and
the vast majority 95 percent says that it has been a positive experience in comparison to their other
investments. According to a new KPMG International survey titled Family matters: Financing family business
growth through individual investors, 9 out of the 10 respondents interviewed, were upbeat about bank
financing and bank debts continue to be the main sources of finance.


