
ECONOMIC REPORT DISNEYLAND PARIS

REPORT. P We mark 25 years of DisneylandÂ® Paris, during which it has .. lifestyle and flourishing social and
economic environment.

As for Euro Disney, its theme park has high running costs. French radio warned traffic to avoid the area.
Disneyland Paris has failed to deliver more than a handful of profitable yearsâ€”it last did so in  Photo: Disney
The enormity of jobs at Disneyland Paris is not to be underestimated either. In its construction as a unique
enterprise that has seen a partnership between public and private enterprises, it is right that it has been
celebrated as such by the French president. Euro Disney racked up a net loss of million euros in as visitor
numbers fell 10 percent to  But who could have foreseen how much Disneyland Paris would benefit not just
France, but the whole of Europe? A launched the 'Need Magic' campaign, which lasted until March to bring
new, first-time European visitors to the resort. Casting centres were set up in Paris , London , and Amsterdam.
It sits on a 2,hectare site about 32 kilometres 20 miles east of Paris, though only half of site has been
developed so far, according to the company's annual report. Disneyland Paris is a motor of huge economic
growth and change in France, and has even seen benefits across the whole of Europe. Both Spanish sites were
located near the Mediterranean and offered a subtropical climate similar to Disney's parks in California and
Florida. Author: Gerhard Schneibel. The other big winner was Spain. By March , the number of possible
locations for the park had been reduced to four; two in France and two in Spain. During Euro Disney's first
winter, hotel occupancy was so low that it was decided to close the Newport Bay Club hotel during the season.
Related Tags. Asia Pacific benefits from huge population masses and a surfeit of top-spec parks. It also
reported that the park's attendance was far behind expectations. In response to the financial situation,
Fitzpatrick ordered that the Disney-MGM Studios Europe project would be put on hiatus until a further
decision could be made. Cardon Walker , Tokyo Disneyland opened in in Japan with instant success, forming
a catalyst for international expansion. In test kitchens at Walt Disney World, recipes were adapted for
European tastes. For the 30th anniversary of the convention, Disneyland paris released a report that details
these benefits. By then,  Menus and prices were varied with an American flavour predominant and Disney's
precedent of serving alcoholic beverages was continued in the park. A , was acquired by The Walt Disney
Company , in the process, giving them full control of the resort.


