
DESCRIBE HOW AN UNDERSTANDING OF CONSUMER BEHAVIOUR WILL

HELP YOU IN YOUR SEGMENTATION STRATEGY AND

At a strategic level, it has a direct link with the decisions on posit. At a tactical level, it relates with the decision of which
consumer groups are to be targeted. We will discuss here the parameters based on which a market can be segmented .
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Why is it important for a marketing manager to study consumer behavior? Final Thoughts The more
personalized your digital marketing schemes are, the better you will be able to engage with customers. Explain
the demographic and psychological factors influencing consumer behaviour with relevant examples. Choice
barriers, which are factors that prevent consumers from choosing the products that are most consistent with
their underlying needs and wants. Explain consumer decision making process with the help of any one
consumer decision making model. Although heavy users account for a very small percentage of a market, they
are also responsible for a high percentage of the total buying. They are also in a better position to evaluate
their findings and recommendations. Marketing research reports incorporate both analysis and interpretation of
data to address the project objectives. Is consumerism boon or bane in India? This allows marketers to guide
consumers through the many stages leading to a final purchase. In what ways is the study of consumer
behavior useful to consumer-advocate groups concerned with designing laws to assist and protect consumers?
Ease of opening accounts reduces switching costs. Other benefits of customer segmentation include staying a
step ahead of competitors in specific sections of the market and identifying new products that existing or
potential customers could be interested in or improving products to meet customer expectations. This can be
particularly important for a startup business where the value proposition must be validated before resources
are exhausted and the business fails. For some people, waiting to see others buy is a way of reducing risk.
Where one consumer can obtain the same product as another consumer but at a lower price, bargaining power
is a factor. What factors influence consumption pattern of consumers for following products : 1 Cyber Cafe 2
Washing Machine 3 Furniture 4 Restaurant Q6. In B2B marketing, companies are concerned with
decision-makers' job titles, the industry sector, whether the company is public or private, its size, location,
buying patterns and their technology at their disposal, for example. Explain its relevance to consumer
behavior. Which strategies are followed in CRM Q9. Other types of information need to from talking directly
to customers about your research questions. Consequently, we need to instead employ some theory. When
consumer interaction effects exist in a market, firms cannot view market segmentation as being about
measuring needs and finding groups of similar people; rather, the existence of consumer interaction effects
requires marketers to recognize the interrelationships between consumers. Segment consumption behavior is
used to suggest possible needs or desires. Explain relationship marketing in detail. Because it is difficult to
learn from customers the exact motivations for their purchase, a specific set of segmentation attributes are
used that provide correlation to likely purchase behavior. An effective segmentation will: Provide a source of
advantage against larger competitors Direct early product, service and marketing development on specific
customer needs and wants where success is more likely Improve sales, branding, distribution and advertising
Limit expenses during early stages of business development Enhance and accelerate downstream decisions by
limiting scope The focus created with a segmentation strategy enables continuing business as initial segments
are served successfully. Key accounts - Big companies or organizations can provide opportunities large
enough to justify dedicated marketing to those key accounts. The research plan lays out the information your
project will captureâ€”both primary and secondary dataâ€”and describes what you will do with it to get the
answers you need. Outline the benefits of undertaking market segmentation. The customer segments can be
based on demographic data, psychographic data and activity-based data such as actions that users took on a
website. Explain with the help of examples? Where do they live? It can tell you about the types of things they
prefer as well as how they interact with their friends. What are the consumer behaviour variables that are
crucial to your understanding of this market? You are the manager of a highly sought brand of apparel that
offers a complete range of highly priced but good quality trendy wears for both boys and girls. Discuss its
applications and limitations in formulation of a marketing program.


