
ART OF THE START BUSINESS PLAN OUTLINE

Think of your pitch as an outline, and a business plan as the full text. After you perfect your pitch, then start writing the
business plan. At a high.

What kind of writing do you love to do? At a high level, here are some tips for writing an enchanting business
plan: Write for all the right reasons. What materials and textiles do you work with? It sure helped me. It
clarifies who you are, and what you want. Think about which of these art marketing outlets you should use:
social media, email newsletters, art fairs, galleries, blogging, etc. When I started out, I just wanted to find a
placeâ€¦ somewhere in the artsâ€¦ anywhere. Boiled down, your business plan should answer 5 questions: Who
are you and why are you doing this? But that task is made far more possible by your work in part 2. What
companies do you want to audition for? Emphasize your special talent as an artist, such as having exhibited in
galleries or having studied under a well-known artist. As I describe in my book, The Art of Startup
Fundraising , a business plan is still a must for some scenarios and some reasons. Umâ€¦ how? Write your
artist statement by answering these 5 questions art buyers have about you. The timeline is your own to set.
Also factor in the cost of production methods, such as printing and framing; overhead if you work out of a
rented studio; and marketing. How much do you want to earn? Describe how you plan to market you work. Or
you might want to give four art lectures at your local library for a stipend. Vocal Shape? What kind of
marketing would reach them best word of mouth, email, social media? Resources Being a professional artist
involves more than being skilled with paints or clayâ€”you actually become a small business owner! You
should give your pitch a few times to see what works. Thoughts are different when you write them down.
Where do these buyers live, travel, or hang out? Keep it simple.


