
MARKETING STRATEGY OF TATA NANO

TATA NANO & CAR INDUSTRY India is a company with majority of its population residing as low income group. Buying
a car is still a dream for.

If the yet-to-be-named car is a success when it goes on sale next year, it would herald the emergence of Tata
Motors on the global auto scene, mark the advent of India as a global center for small-car production and
represent a victory for those who advocate making cheap goods for potential customers at the "bottom of the
pyramid" in emerging markets. It is include, sale forecast, expense forecast, break even analysis and how those
relate to the market strategy. So we can focus on lower income group with family especially those are come
from Indian family. On January and February, most of the employees in Malaysia will get the bonus in this
period so the purchasing power will increase. For many small families having the maximum members of 4 and
single college or university students who want to spend their weekend at hill top, river side or jungle camp,
Tata Nano would be the perfect choice regarding the overall size, passenger capacity and longevity of the car.
This point can be leveraged upon to attract more customers for the little car. The company has won several
awards recognizing its training programs. The brand and logo will be displayed on the car as well as in all
marketing campaigns. Keeping in mind the NANO, many companies like Mahindra, Chevrolet etc started
thinking to roll out their product in the market. This may also help in raising the sales for the basic Nano
model. Newspaper advertising is inexpensive. This companys name legitimizes and the individual name
individualizes the new product 1. There cannot be and must never be any contradiction between
industrialization and welfare of farmers. Tata's workers. The center console, forming a crest in the middle of
the dash, can be worrisome if you happen to be as tall as Rajpal Yadav. The Chevy Spark started it for the
small cars and the Nano continues on what seems to be the current trend. The OICA ranked it as the world's
20th largest automaker, based on figures for Tata Motors was established in , when the company began
manufacturing locomotives. The Chairman is reported to have said, "It is not a car with plastic curtains or no
roof it's a real car. It was the first red ink seen since , when the company was founded to make locomotives. It
might not have been easy, but had Tata piloted the Nano quietly, on a small scale, perhaps through a limited
production run in a small city like Durgapur in West Bengal or Ranchi in Jharkand, its engineering, pricing,
financing, and marketing might have been adjusted far from the limelight to suit the needs of an optimal target
customer. Life is comparatively busy and hasty in urban areas rather than rural ones. We can establish the blog
network and carefully monitoring to find out whats on people's minds especially the potential customers. This
car, if it becomes a hit, will make every auto company change the way it works and look at the volume market.
Serious bodily damage has been inflicted on the staff and family members of Tata Motors at Singur. But, as
my co-authors and I discuss this month in HBR , this flexibility is essential to emerging-market innovation and
product strategy. Singur has become a political issue between the government and the opposition over the
governments capture of Farmer agricultural land.


