
1 USING THE FULL SPECTRUM OF SEGMENTATION VARIABLES

DESCRIBE HOW STARBUCKS INITIALLY SEGMENTED AND T

1 Using the full spectrum of segmentation variables describe how Starbucks from Starbucks had a goal and their initial
segment was a Demographic segmentation. They had They are targeting new segments that they didn't target before.

According to the case study, the three factors that accounted for the extraordinary success of Starbucks in the
early are as follows: a. His legacy started when he became curious when many of coffee roasting equipment
being purchase by a shop in Seattle. Is his present strategic vision likely to undergo further evolution? A good
knowledge of your customers can enable you to yield twice the result with half the effort. Based on the
segmentation variables, how is Starbucks now segmenting and targeting the coffee market? Depending on the
specific characteristics of the product, these subsets may be divided by criteria such as age and gender, or
other distinctions, such as location or income. Howard Schultz, a marketer, was recruited to be the manager of
retail and marketing. Words: - Pages:  Starbucks Corporation,  All together, there Words: - Pages: 4 Starbucks
Market segmentation involves breaking down a large heterogeneous market into smaller homogeneous
markets. However, in order to continue to maintain our growth indefinitely Some prefer stylish products,
while some want cheap and durable As CEO of Starbucks, Schultz developed what became known as the
Starbucks Experience, built around great coffee, personal service, and an inviting ambiance. At this point in
time, Shultz acquires Starbucks, and the combination of the two companies creates Starbucks Corporation.
Why did we choose this brand? The place environment of Starbucks became less attractive. Starbucks has a
long history of social involvement. Answer: The definition from the textbook about market targeting is to
evaluate each market segment's attractiveness and selects one or more segments to serve. Berjaya Corporation
Berhad is the company that obtained the license to operate Starbucks Coffee Company locally. Geographic
segmentation: dividing a market into different geographical units such as nations, states, regions, countries,
cities or even neighborhoods. Concentration of marketing solutions is the key component of all marketing
plans, and market segmentation is the tool that allows marketers Identify and discuss the differences The paper
starts with brief description of the company profile and the product line that company successfully offers
during their operations history. Without planning, there would be nothing for managers to organize, lead, or
control.


